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0:00:01

A: My name’s Mark Simpson, M-a-r-k, S-i-m-p-s-o-n.

0:00:06

Q: Okay, and give me a rough overview of what you’ve done today so far.

A: What I’ve done today. Lets see, well I have two kids so uh got them ready to go to daycare, and then I got myself ready to come here. I live uh, live pretty far away; it’s about a forty-five minute drive.

0:00:27

Q: Whereabouts do you live?

A: East Kildonan.

0:00:32

Q: Alright. So what is your occupation?

A: Okay, um I’m a graphic designer full-time, and uh I’m a graphic designer 1 is what uh my official title is, and uh I have a senior designer who we refer to as the art director, and uh yeah I do design.

0:01:01

Q: Graphic designer 1. What does that mean?

A: Uh, I think it’s more for payroll or HR than anything, its, it, I’m a, I’m a designer I, I take uh, take pictures, I take words, I put them together in a print, in web, in video, and uh I also uh design things like stores and signs and I you know numerous things.

0:01:40

Q: And how many years have you been doing this?

A: Well I started, I started in 2004.

0:01:49

Q: Working for Dufresne.

A: No, um I’ve had several jobs since uh, since I went to school and after so um for Dufresne I’ve been here one year.

0:02:03

Q: And how many years experience do you need before you reached your graphic designer 1 status.

A: Um, it, it took about three years after school, uh to get hired on as a full-time designer, and uh you know it took three years of school before that so six years in total.

0:02:27

Q: And what’s the salary range for what you do?

A: Um, I think it depends on your skill set, and um and your experience and your education, so there’s uh a lot of things it depends on but probably somewhere uh maybe twenty-eight at the low end, maybe forty-eight at the high end.

0:02:53

Q: Alright so you mentioned Dufresne, but who do you work for and where is it located.

A: Okay. I work for the Dufresne Group, and uh our head office is located in Tuxedo Industrial Park, and we have eight Dufresne stores which I am in charge of the graphics for. We have eleven Ashley stores, and we have over fifty-two DRSG stores which are um independent stores that uh are part of our buying group.

0:03:29

Q: So and what do these stores do and how big are they?

A: Um, well you’re in our biggest store and um some where around eleven, eleven thousand square feet, and um all of our stores uh sell furniture, mattresses, and appliances. Some sell all of them, some sell one of them, uh or two, but uh for the most part they all sell furniture.

0:04:02

Q: Now you do the graphic design for Dufresne, do you do it for the other stores as well.

A: Um, I’ve been involved in doing design for uh the other you know parts of our business but uh my focus is Dufresne, yeah I was hired to do Dufresne.

0:04:22

Q: Can you tell us any unique or interesting things about your company.

A: Um, well we’re uh, we’re Canada’s fifty best, we’re uh, we’ve been a part of that for almost eight years, so going on eight years, and uh you have to submit a, a number of things to, to get that recognition. Um, uh you have to submit your, you know how much money you’ve made, uh you have to uh prove how uh, how you treat your employees and how you act towards the community, so uh you know corporate stewardship, uh things like that all um matter when going for Canada’s fifty best companies, so it’s a pretty, pretty high honour, one of six in Manitoba.

0:05:13

Q: So it’s not an easy title to obtain.

A: Absolutely not.

0:05:19

Q: So what are your key tasks and responsibilities?

A: Um, well I’m, I’m in charge of maintaining and progressing the Dufresne brand. So uh and as far as brand I’m talking about uh their graphics, their, their media and uh and and the look and the feel of all of that.

0:05:42

Q: So what specifically in the store, like would be responsible for the signs and the…

A: Um, some of them yes, some of them no. Uh, some of our uh signs come from our vendors, um like you know Palliser or Whirlpool; uh they have brand specific signs. Um, but as far as our promotional um work like a, what’s on sale and you know what, what our company sort of stands behind I’m, I’m in charge of all of that. And you know balancing the two is also one of my responsibilities, so we can, we could get a whole Palliser wing in this store but does it work with our brand, and, and those are the questions I ask everyday, like is this Dufresne and does it work. 

0:06:39

Q: Yeah so its, its not just about you know colours and lines, its how everything meshes together and, and supports each other.

A: Absolutely. And um you know I always ask for the problem, and uh I feel it’s my job as a designer to find a, a solution to that problem. So whether it be you know change the colour or, or put a line here uh those are all sort of to, to come up with a solution.

0:07:12

Q: So you look at the store kind of as a big unit.

A: I think so, yeah. I’m, and you know each store has to work with the next, so we can’t do something absolutely crazy here and maybe our other location in Winnipeg doesn’t have the same um consistency’s also a part of uh a good brand.

0:07:34

Q: And so it’s not just this store that we’re in, how many Dufresne stores are there in Winnipeg.

A: Uh in Winnipeg we have two. One here…

0:07:42

Q: Two. And you work basically for both.

A: Absolutely, yeah. 

0:07:47

Q: And who do you work with?

A: Um, well I have a, I have a design team, uh which is uh part of our advertising department. Um, everybody in the team has a different role and um we also work with um you know marketing people, we work with uh the buyers, the people that buy the furniture, um we work with the sales, the people that sell the furniture, and um yeah and we all have to work together because uh everybody’s job is sort of intertwined right.

0:08:27

Q: Do you interact often with public too or is it just your employees.

A: Yeah, um we do uh, we do things like focus groups, uh we, we talk to uh, we talk to anybody we can about uh you know what we’re doing uh and you know whether they like it or not and uh I also have a, a great network of a designers, uh people I’ve graduated with or met over the years that uh, that I consult with on, on my work.

0:08:58

Q: So I guess you got to accept a level of criticism hey.

A: Oh absolutely, that’s probably the first lesson you learn in school is how to, how to get beaten down and still uh, still stand up.

0:09:10

Q: (Inaudible comment).

A: Yeah.

0:09:13

Q: So and so what’s the environment like that you work in.

A: Uh, well its an office environment, um you know we all have a, a desk, a computer, a phone, uh we got a cubicle, it’s a big open concept sort of place, and uh its, its very calm like, I’d say eighty percent of the day you know you could probably hear a pin drop, everybody’s uh you know buckled down and doing their stuff so.

0:09:44

Q: So is that (inaudible).
A: Definitely. I’m, I’m at a desk, yeah.

0:09:52

Q: Yeah. So what kinds of technology do you use?

A: Um, well I, I definitely use the computer, uh all, all this uh promotional work we do is, is done on the computer, and um numerous uh, numerous different software applications, uh we also you know have to get on the phone and call some of uh, some of the people we work with, they’re not all in head office and they’re not all in Winnipeg, so uh you know I’m on the phone to Ottawa, I’m on the phone uh you know smaller, smaller towns, or I’m on the phone to Portage la Prairie sometimes, Brandon, Kenora, and uh once in a while when I’m out and about I tend to stop by those places too and see, see what a you now, what impact or what, what’s going on with my designs cause you know I’m not always in Kenora so I like to, I like to check that out.

0:10:53

Q: And those are your designs as well.

A: Absolutely, like all of our stores uh, all of our stores are designed the same right and we have a, a you know a blueprint or whatever for, for each of the stores and when we do posters for this one or, or signs for this one they go to all of them.

0:11:12

Q: Do you do all of the creating on the computer or do you guys ever use materials and…

A: Absolutely, um when we’re, when we’re talking things like uh banners or um you know window graphics, something vinyl, things like that, uh we’re definitely you know getting samples, we’re touching them, um when we put out a flyer we got like ten different uh papers to choose from so we’re, we’re picking the brightest or we’re picking the, the best one for, for that problem and, and uh every time I’m doing say a new promotion its, its always a, a bit of a process we have to uh you know, I start by uh sketching it out or um you know uh drawing it up, maybe uh there’s something I like there, I scan it, I bring it to the computer. If I don’t like what I’ve done on the computer, I might print it out, draw it up again, it’s a bit of back and forth in the beginning, so.

0:12:10

Q: That’s cool. So what kind of skills are required then for you’re…

A: Um, definitely a, an education in design, um whether that be a university or Red River, or a technical college, um it, it helps. I don’t, I don’t think you absolutely uh need it, we um some of the best designers I know have never taken a class in their life. Uh, but uh it definitely gives you that foundation and to build from if you, if you have some sort of educational background, so.

0:12:46

Q: Just talk a little bit more about the, the software.

A: Sure.

0:12:49

Q: When you were talking about technology, name some of the things that you use, especially primarily.

A: Well um, first and foremost I, I use a Mac, uh as opposed to a PC, I’ve worked on both in uh, in past jobs, but at Dufresne we use a, we use a Mac, it’s a, it’s a tower, it’s a G5 Quad Core or something, super fast. I’m not uh, I’m not too technical, but uh uh with that we use uh, the Adobe Suite, Creative Suite, and um for, for web applications we use things like uh Dreamweaver and Macromedia Flash, uh for video we use things like Final Cut an After Affects, and um you know all of these programs I’ve touched on in school so I have a, I have a background in all of them, yeah.

0:13:48

Q: And the main design stuff do you use Illustrator or Photo Shop. 

A: Um, depending on what I design, like uh if we’re talking uh say a single page of design, maybe a poster that doesn’t change or maybe uh window graphics, I, I would use Illustrator, but if its anything with multiple pages I would use In Design, so for our flyers we use In Design, um for say our giant price tags we use In Design, something with multiple pages. 

0:14:19

Q: And, and that’s just because the software is better for a multiple page format.

A: Right, and that’s what it was designed for.

0:14:28

Q: So skills other than education, you mentioned being able to take criticism, is there anything else sort of in your life personally that prepared you for this line of work. 

A: Um, I, I’ve always been um sort of the artist type, uh you know I worked odd jobs and, and painted and did drawing for like ten years before I went to school, and uh I never was happy working for somebody doing something I didn’t like to do. Um, so I think I’ve always been prepared to be a designer right, but uh I never, never really had the means to do it right. I never had any formal education, I never had any experience, and um anybody can you know sort of paint all day but what, I never, I never found uh any sort of success in, in doing that type of thing, and uh if, if I’m going to do something for the rest of my life I want it to be something I, I love or something that uh I can do and feel proud of, so. And that’s why I chose to do this for a living right. 

0:15:55

Q: Do you like working under the pressure of like you’ve got to keep it within these constraints and its got to match up to what people expect it to be, like how is that, how is that for creativity.

A: Um, well its, its hard, like no, no kidding its very hard to uh work under say uh somebody else’s rules or somebody, somebody else’s idea, but uh a designer has to be uh fifty percent business most of the time right, uh maybe all of the time, and uh good business is knowing when to sort of choose your battles right, so if there’s something that uh I know that’s wrong but the clients asking for it, uh I can suggest to them that this might not be a good idea, or I could find a better solution to the problem, but in the end you know you can’t uh, you can’t tell your client what to do or your boss so um yeah there’s, there’s, there’s constraints and there’s pressure but you know you have to, you have to treat it like a business like uh it’s a balancing act almost yeah.

0:17:10

Q: So (inaudible) team of designers, so I guess there’s a lot of, is there a lot of collaboration then.

A: Um, definitely um in the beginning uh of a design or a project or a campaign um I think collaboration is key um there’s steps that uh each of us take and each of us have our own way of uh you know, you come into that solution but uh if, if you’re not bouncing ideas off of uh your peers, if you’re not uh you know seeking, seeking out those answers you’re looking for, uh it, it probably is not going to turn out too well, yeah. And we’ve had, we’ve had campaigns that haven’t turned out too well and our sales have plummeted and uh you know the stuff rolls downhill so uh you know the top are upset and we’re definitely at the bottom, so we, we get all of it.

0:18:11

Q: So you mentioned painting beforehand and always kind of being into creativity, but where did you learn the job skills, being able to work within constraints and all that.

A: Um, I’d have to say its was uh, it was my college education. I went to Red River for three years, uh I got two diplomas, one in graphic design and one in advanced graphic design, and um yeah I don’t know if I would have been able to do that on my own. Um, I have since learned to because I have to keep up a, been out of school going on four years and um you know I’ve had four years of uh programs to learn and uh you know just trying to keep up with the industry is uh, its almost a full-time job in itself, so.

0:19:02

Q: So it’s kind of like (inaudible) then…

A: Absolutely.

0:19:05

Q: …as technology keeps progressing right.

A: Yeah. Things we couldn’t do a year ago we can and uh things that we can’t do right now we’re going to be able to do a year from now.

0:19:17

Q: Its exciting almost, (inaudible) always be something different.

A: Right, and you know that makes a, a desk job that much more interesting, like you know its not going to be the same next year and it never has been so things progress.

0:19:34

Q: So are there any skills that you would like to learn, like new ones, I guess all of the new technology. But do you have anything you want to improve on.

A: Oh definitely, um I’ve uh, I’ve been doing retail design for about a year, uh before that I did publication design, and uh I don’t know what the progression, progression is for retail design but I think, I think it would have to be some sort of um maybe more project management, uh things um maybe, maybe some consulting work, would probably be the next step, more, um more on the (yeah they’re moving, moving appliances over there) but maybe uh, maybe more project management and things like that. Uh, I’ve, I’ve worked under people and I’ve had people work under me and uh I think you know I think I much prefer people working under me right. So you know having a team of people that I can direct would probably be the next progression.

0:20:48

Q: What was the other one you did?
A: I did publication design before that.

0:20:52

Q: And what is publication design?

A: Um, well magazines, books, um you know annual reports, anything, anything with multiple pages I’d call a publication right.

0:21:07

Q: Uh okay. And in retail that consists of more, I mean obviously this is (inaudible) right but is that more like the single signs and the…

A: Retail has a lot more involved, uh than, than publication. Uh, publication you only have you know what’s between the pages, and uh retail it goes way beyond these pages, it, it spread out to the web, it spreads out to TV, it spreads out to signage, physical signs, so yeah. It, its more, it has more reach.

0:21:48

Q: It’s like a morph.

A: Right.

0:21:52

Q: It’s the multi-media aspect of it.

Q: Yeah.

A: Yeah. 

0:21:55

Q: It’s got (inaudible).

A: And um you know that’s, that’s part of why I took the third year of school with the second diploma is because I, I got out of two years I could do printed things, I can do um you know web things but uh it wasn’t the whole sort of campaign, and it wasn’t, it wasn’t everything I needed to, to do all those things, so uh that’s, that third year really sort of pushed me towards this.

0:22:28

Q: Um, we’re going to deviate from the script again.

Q: Yeah, sure.

0:22:31

Q: Tell us more about you running the business.

A: Okay. Um, my business is called Kalex Design, and uh I, it’s a freelance design business. I have, I have had, and I probably will have a wide range of clients. Um, people need logos, people need commercials, people need CD’s, people need all these things, and um these are all things I can provide for them, you know in my spare time. Uh, I have a full-time job because I have a family, I have a full-time job because I like the security, but uh it’s not as fun as what I can in freelance. Like um, I do, I do CD’s for people I grew up with, uh I do um anything video, anything print, anything web for uh a wide range of people, so that stuff is what really drives me in my, in my day to day work, like without that I wouldn’t be bringing anything to the table to do my day to day job, and uh any place I’ve worked at has appreciated that, and respected that.

0:23:47

Q: Do you work from home?

A: Yeah, I have an office, uh I built an office in my house, I have a laptop, printers, I have high speed internet connection, and yeah after the kidos got to bed I’m, I’m on the computer doing the same thing I do all day for, for other people so. 

0:24:09

Q: Can you talk about um how, how you, when did you decide that you were going to start running your own business.

A: Um, well uh in third year at Red River uh I was uh given, I was given my final assignment by my uh, by my professor and uh it was to create an identify for myself, and uh and promote myself right, um sort of a, a thesis project if you will. And uh you know since the day I graduated I registered my business and I’ve been doing it ever since. And uh its been, its been great, and you know maybe one day it will be my full-time job, and uh I hope it, you know I hope it is, but uh its, its definitely fun and definitely rewarding. 

0:25:06

Q: And what sort of projects um (inaudible).
A: Um…

0:25:10

Q: Like can you give us some examples of, of the clients.

A: Absolutely. Uh, well right now I’ve got, I’ve got about three or four things on the go. Uh, I have a wedding photographer who uh, who also does more of a journalistic photography maybe, uh so she, she has sort of two companies, one is a wedding side and one is more, I don’t know she does portraits and, and, and things, sort of freelance. So I’ve uh, I’ve taken care of her for three years, and you know we’re, we’re in the, the end of uh her wedding season from last year, she spends her winters some place warm, uh shooting weddings and uh comes back here for the summers and shoots weddings. So I just finished up I do customer design CD covers for her, for her clients, I do uh any time they need a, any extra printed materials, um we do booklets for her wedding clients, uh with you know pictures of their wedding and things like that. Um, we do uh posters, maybe for uh people to sign at the wedding with a, a giant blown up picture. Uh we do fun things, like we did a, we did a movie poster uh as a wedding present that she uh wanted to give one of her relatives, so uh their wedding was shot in Cuba so we did this uh vintage Cuban sort of uh I don’t know throwback for a poster, and uh you know we got it done professionally so you know things like that. She loves to pay for uh creative things, because she’s a creative person herself and uh creative clients are awesome because they don’t, uh they don’t tell me how to design, or they don’t even um uh think that they would uh want to do my job because you know I don’t shoot photography, I wouldn’t tell her how to take pictures, so its, it’s a great relationship with that client. 

Um, another one I have on the go is a, a menu for a, an independent film, um its uh, it’s a local Winnipeg film, uh that they, that they produced and uh it just got out of editing and now we’re working on a, a menu you know with scene selection and uh extra footage and things like that so I do the, the DVD menu, yeah.

0:27:48

Q: That’s cool.

A: You know uh the graphics were done already for the, for the premier and the poster, so it wasn’t much work its more production, like I just take what they have and, and make it work for something else. And um…

0:28:04

Q: And, and now you’re doing just the design for that or you do the authoring as well.

A: Um, I don’t uh, I don’t do, I don’t know exactly what authoring would be, cause I’m not you know a movie guy but uh, maybe what, what do you mean by that.

0:28:21

Q: Well when like the actual setting up the you know this button links to play this track.

A: Yeah, yeah, yeah I guess I call that production, yeah I uh, I produce this DVD intro and uh I’m also managing the printing and the production of the DVD’s and um I guess lastly that’s probably um what I do most of is, is print production or, or web production, you know I design and manage those type of things. Um, a client needs a website, well I could give you graphics, but I don’t do coding, so I’m out there finding quotes, I’m finding somebody to do the coding, I’m working with them and you know I’m basically selling it back to my clients, saying this guy will do it and uh this is what I’m going to do and uh this is how you’re going to get your website right, or this uh you know same with uh printed things, I’m doing print management, I’m uh print brokering sometimes uh taking these people need an x amount of things printed and I’m going to find you the best price and get it done for you.

0:29:31

Q: So networking’s important to your, at least to your, your own business.

A: Absolutely. Um, it is in Dufresne as well like uh you know if we’re not happy with our signs or our flyers or something else we have to explore other options. Same with my clients, if they’re, if they’re wanting something and they don’t have it, you know I’m out there finding it for them.

0:29:59

Q: That’s actually a, a good part to go back to because and the next question is what are some of the myths or misconceptions about your occupation.

A: Hmm. Well um in, in school and uh you know the perception of my job is its I, I draw pictures all day or I do Photo Shop all day or I play on the computer all day. I don’t do any of all those things all day, eighty, ninety percent of my job is production, I’m producing something, and if you’re not producing something you’re going to be finding a new job. Uh, they don’t, they don’t care, sales don’t care about creative, marketing doesn’t care about creative, uh nobody uh cares about creative but they need it, so that’s where I come in. You know you need this, this has to look good and I have to uh fight for the creative and that’s you know part of my job. I’m, I’m in charge of the creative for Dufresne, you know I, I have a boss and uh uh he has a boss but uh you know it’s my job to uh make it known to everybody that this is important and why, and I’m constantly proving myself. I, I can’t say boo without having something to back it up, and uh I expect nothing less from them, they, they’re not going to tell me to advertise this sofa if they don’t have any proof its going to sell or it’s a good deal or, or, or, right.

0:31:25

Q: Um-hmm.

A: So I’m constantly proving myself and so is everybody else in the company and yeah.

0:31:34

Q: If you could change one thing about your job what would it be?

A: Um, maybe location. I hear, I hear some designers in California and uh warm tropical places have a much better life.

0:31:54

Q: Alright. So where did you grow up?

A: I grew up in Winnipeg.

0:31:58

Q: Yeah.

A: Yeah, uh in the east end of Winnipeg.

0:32:04

Q: And what was your childhood like?

A: Um, it was pretty normal. You know uh my parents are still together and uh I have lots of friends that I grew up with that I still keep in contact with. Uh, I went to school but not for very long, and uh worked a, a ton of odd jobs before I went back to school, so.

0:32:31

Q: So it was high school you quit or dropped out.

A: Yeah, I dropped out, grade eleven at the end of the year, I didn’t go back for grade twelve.

0:32:40
Q: And what was that all about?

A: Uh, because my parents told me I was supposed to go to grade, to go to school and I didn’t want to at all.

0:32:51

Q: Yeah. Were, were you having any other issues in school.

A: I don’t think so. I was a pretty good kid in school. I maybe wanted to go skateboarding more than I wanted to be in class, but uh I think that’s pretty normal.

0:33:03

Q: You sound like me.

Q: Um, so so tell us about going back to school and what was that like.

A: Um, it, it was a battle, it was a battle to um get my family to accept the fact that I was going back to school. For years I battled to go back to school with uh my friends, my family, uh with money right, its not cheap. Uh it’s very expensive to go to any school for any amount of time, because uh I found out very early that you can’t uh, you can’t do both, you can’t work and go to school. It might be easier in a less um production based education like university, you might be able to work a part-time job and, and, and do well, but at Red River uh I didn’t see it as an option, yeah.

0:34:03

Q: And that’s just because you were so busy with school, like you were doing projects and…

A: Yeah, yeah, seven days a week, twelve to sixteen hours a day, for nine months of the year, and then you have four months off that you have to try to make some money so you can get maybe a student loan or something or have a few bucks for books or supplies, and you know three years of that. Uh, there was uh I worked in first year, I worked a part-time job and I was getting uh C’s and B’s and my last year I was getting A’s all the way, so. Um, with good grades comes good benefits, scholarships, bursaries, um support from your friends and your family, and like if you’re failing nobody’s going to, nobody’s going to help you, nobody’s going to care that you have an assignment to do and you can’t come to the family function or whatever. Uh, you have to be excelling and uh same when you get out, you got, you got twenty-five people that have the same education as you that graduated at the same time with the same skill set, you have to uh beat them out for the five jobs that are out there, so.

0:35:17

Q: And uh, I think we’re probably going to get to it in here, but what’s the job market like then if, you know if there’s twenty-five people graduating and five jobs, is that a common ratio you think.

A: Maybe there’s ten jobs. Um, nine times out of ten they have their jobs from their work experience, so uh they’re going to get scooped up, the best will get scooped up right away and the rest have to fight with for what’s left. And the job market is saturated, no question. We have uh x number of people graduating from university with a fine arts degree, majoring in graphic design, competing for the same jobs as the twenty-five that graduate from third year at Red River, so uh its definitely saturated, and Winnipeg is a, an industrial type market, you’re not going to get uh a cushy advertising job like you would in maybe Toronto or Vancouver, so uh, so what you’re battling for isn’t that great. Uh, there’s no head offices here, what Great West Life, Hydro, Dufresne, Palliser, like I can’t even, it doesn’t even fill up my hand, it’s only four I could name off the top of my head. When you uh, when you go to some place like uh Toronto you’re, you got forty head offices, when you go to Vancouver you might have eighty. Um, so I don’t think that uh the jobs here are what maybe students expect when they graduate, but uh there’s definitely quality to be found anywhere right, like uh if you could get into one of those places with um what skills you have or what experience you have then, then you’re set. Like I know an art director who went down to a junior designer just to get in at Great West Life, like he was my art director, and he took a junior designer position but with a significant pay cut, so uh you know you do what you have to do to uh to get ahead.
0:37:42

Q: I guess we kind of covered a lot of what was in that little (inaudible) section other than um what did you parents do while you were growing up.

A: Um, both my parents worked full-time, and uh neither of them had an education, a college education, they both graduated high school and, and started working, and I think that was probably why I had to fight to go to school, because they never had to and they’ve succeeded. They you know, they have a house and a you know two cars and a picket fence and a kid, so uh why would I need to go to school to succeed, they didn’t right.

0:38:21

Q: What eventually convinced them that they should support you or did they end up supporting you?
A: Absolutely, I got uh, I got full support and uh it took persistence on my part and acceptance on their’s.

0:38:38

Q: That’s good. I guess when you started getting the better grades too that was the, how did you balance that work and school eventually. Did you just…

A: I quit work.

0:38:45

Q: Yeah. And you just full-time school.

A: Absolutely.

0:38:49

Q: I guess that would kind of prove to, to them like I’m serious about this, I want to do this.

A: Yeah.

0:38:56

Q: Yeah. Alright. So now how about, tell us about your family now.

A: Sure. Um, I have a, a wife of two years next month. Uh, I have a five year old daughter and a one year old daughter, so three girls in my house. Um, we uh moved around quite a bit since I’ve been in school, like when I was in school we lived downtown, um in a nice apartment, uh very close to school I walked everyday, it was nice.

0:39:28

Q: Nice, yeah.

A: And uh since then we’ve, we’ve around to a couple of houses and we bought our first house last year, so uh, so yeah its been pretty good, busy fixing housing and taking care of babies and stuff.

0:39:41

Q: Yeah. 

A: Yeah.

0:39:43

Q: And so what do you like to do in your time off?

A: In my time off I’m doing design, actually.

0:39:48

Q: Yeah.

A: So uh you know uh there’s lots of different things I can do, uh if I, if I’m not doing something for one of my clients, I’m probably doing something for my, for myself, for running my company or promoting uh you know doing things better or redesigning things, uh is what I do a lot of.

0:40:16

Q: That’s kind of nice, but I guess you could, you wouldn’t even have to pay anyone to do any of your own promotion.

A: No.

0:40:20

Q: Kind of cuts out a lot of that, that’s awesome.

A: And anytime I find something with you know my, my full-time job or my, my freelance job I’m, I’m bringing those things that suit my brand to me right. Uh, I’m still painting but uh very few and far between.

0:40:42

Q: Is that just cause of the lack of time or?

A: Lack of time yeah.

0:40:48

Q: Yeah.


A: I used to paint a lot before we had kids; kids take up a lot of time. I’ll tell, I’ll tell them one day.

0:40:56

Q: Yeah. 

A: When they leave the house I’ll, I’ll paint again.

0:40:59

Q: Yeah. So is the painting how you reward yourself or do you have other, what’s your sort of gadgets, do you travel.

A: Um, we did travel, we went on our honeymoon. It was the first time we travelled since we had uh, had our daughter, and yeah we like to travel but uh I don’t know I think I, I think I reward myself by uh I don’t know just spending time, spending time with the family, spending time with friends, yeah. Uh, I don’t have much free time so when I do have it its good.

0:41:38

Q: Have you got any toys that you’re excited to buy or planning on buying.

A: Um, well the IPhones a pretty cool toy I’d love to have. I haven’t yet, my dad bought one, I’m pretty jealous. Um, I think my next toy will be a, a new computer. I have a, I have a G4 uh Macintosh laptop. Its, its good, I bought it when I was in school so its time for an upgrade, I think uh, I think the next one will be a, a new computer for my office. 

0:42:09

Q: Like a, a laptop again or a desktop.
A: I don’t know I use both so much. I, its hard to say cause you know at uh, at work I have a, I have an awesome computer, its, it’s the fastest thing made today, and uh you know that little progress bar you always wait for, I’ve never even seen it. I don’t even know what that thing looks like, I’ve never waited on anything. I could have every program on my computer open and it runs like it does with one open, so there’s advantages to having that desktop, uh that tower we call it and uh you know same with the, with the screen, a 30 inch screen is a lot better than my 15 inch laptop, so uh especially when we’re talking about movies and, and HD is, is the way of the future so without, I, I wouldn’t want to, I wouldn’t want to limit myself to uh doing more high definition things, so probably, I’m probably going to get a tower, a desktop uh Mac with a big screen, maybe two.

0:43:26

Q: Yeah.

A: Yeah.

0:43:28

Q: (Inaudible).

A: Yeah.

0:43:31

Q: Could you tell us three things you enjoy about living in Manitoba and why.

A: I love, I love the summers. Um, we wait all year for those summers, and uh I love going to, I love going to the beach. Uh, I could sit at the cottage and do design. I got a hookup to my cell phone, I got internet, I check my emails, I could shop online and I could all that from the screened in patio, cause you can’t sit outside, there’s too many mosquitoes in Manitoba right. So that’s my favourite part and oh yeah we watch movies and we do, do fun stuff all the time.

0:44:15

Q: I guess this fields one that’s going to be really prosperous, if you think about all the technology, the way we communicate, the way we shop, the way we do everything is becoming computer based and its all kind of that’s where everything gets sold, everyone’s always on the net.

A: Yeah.

0:44:31

Q: So this is the perfect job for this.

A: Well we, we focus on that sort of thing because it is hot, like ten years ago there weren’t uh people like my parents, baby boomers touching a computer. 

0:44:43

Q: Yeah.

A: And uh now, do they have a choice, no. People don’t drive to eight stores to, to look at a dining room table, they look at eight websites and then go to the store that they like, and uh yeah its, its definitely the way of the future. Um, all those remote places that couldn’t purchase things like this before, now they can, like you can, you can get a new cell phone in The Pas and uh you don’t need to go to the store, you don’t need to uh you know you don’t need to do anything but have it delivered right. And uh, that’s a big part of my job too is making sure what we have in our print materials, what we have online, what we have in our commercials are accurate, so like nine times out of ten I’m changing the colour of a sofa because we don’t sell a purple one, we sell a brown one or things like that. You know we have to make it true and we have to uh, we do that so our customers can do the things that they want to do like you know buy a, buy a sofa in Winnipeg and they live eight hundred miles north, so.

0:45:59
Q: Is there anything else you like about Manitoba.

A: Um, no. 

0:46:04

Q: No.

A: I, I like the affordability of Manitoba. Um, maybe I’d be making a lot more in a different city, but I’d be paying a lot more too. Uh, I spent some time in the, in the west coast and I’ve, and I’ve travelled to the east coast and there’s no way that uh, I, I don’t think a, a lower level designer or even a, a senior designer could make enough money to afford the lifestyle that you can in Manitoba, in Winnipeg. Like a, you know we could afford to buy a house here I don’t know if we could somewhere else, and we can afford to drive cars here and I don’t know if we could somewhere else, so yeah.

0:46:54

Q: So what are three things you don’t like?

A: Uh, the winter.

0:46:58

Q: Yeah.

A: Uh, the industry is not creative friendly in Manitoba. Like my job, my full-time job is eighty to ninety percent production, they want me to produce, get it out the door, get it out the door. They don’t care what it looks like, um these companies in Manitoba are mostly industrial, um our base industry is maybe Hydro and uh second maybe transportation, so when you’re talking abut, when you’re talking about energy and resources and transportation, like those are not design friendly industries.

0:47:42

Q: Yeah.

A: Like maybe go to Montreal or maybe go to Toronto what’s, what’s their biggest industry maybe its technology, maybe it’s uh something more designer friendly right. So uh its, it’s definitely a challenge, um working with people that aren’t so creative or or don’t understand how important creative things are to their business. Um, but maybe it isn’t as important as it could be in Toronto or Vancouver, so.
0:48:17

Q: So are you planning to stay here then because of the lifestyle and all that?

A: I’ve never planning to stay anywhere. Uh, I think the only reason we’re here is because uh most of our family’s here right. And uh if opportunity presents itself uh we could all be on a plane and, and uh be doing the exact same thing somewhere else. Um, my wife is a, is a manager and I think she could pretty much manage anything anywhere so, and same for me like I, I can do design from my cottage, I could do design in Toronto, I could do design in Europe, it wouldn’t matter to me.

0:48:54

Q: That’s nice.

A: Yeah.

0:49:55

Q: It’s nice to be able to pick up and go with your career.

A: Yeah, absolutely, like if I worked in the transportation industry I don’t know if I could do that right, or if I you know if I worked for Hydro I definitely couldn’t do that you know so.

0:49:10

Q: Or even a doctor if you think about it you know, any of those tied down…

Q: Yeah, regulated occupations.

0:49:18

Q: Yeah.

A: And you know I kind of wish ours was uh in, in western Canada uh you don’t need a license to be a designer, you don’t need to uh need any sort of qualifications and you don’t need a piece of paper to say that you are. Uh, in Ontario you do, and uh I worked very hard to uh be accredited as a designer, I went to school. I uh, I belong to the Graphic Design Association, I, I have rules that I have to follow when I’m doing design, like I can’t do a logo for you if you’re not going to pay me, like I can’t. I’ll be thrown out of the association and I’ll lose my credibility. So all my buddies who want free things well sorry I can’t, I’d love to, I’d love to give you whatever you want but uh it wouldn’t be beneficial to me or you or the industry, I don’t, I wouldn’t want to undercut my peers right.

0:50:24

Q: Yeah. 

A: It’s a, it’s a big thing to uh, it’s a big responsibility I think, uh to be a designer in, in a place and in an industry that has no regulations, that has no uh governing body.

0:50:45

Q: Um-hmm.

A: Uh, so have to prove it to everyone I work with and everyone that uh I’m around that you know I’m, I’m doing this for the right reasons and I’m doing this to advance me and you know maybe our culture, so.

0:51:02

Q: That’s good. So how do you balance your home life and work life.

A: Well I work nine to five, and I’m home everyday for supper. And uh it can’t be any other way, uh my family is just as important if not more so than my work, and uh you know I, I’d love to say that they come first but I have to be at a job eight hours a day, um my parents had to do it as well, their parents were farmers and uh they had to be at work much longer than we do.

0:51:35

Q: Um-hmm.

A: And maybe you know uh once we’re as advanced as some of the European nations we won’t have to be at work eight hours a day, maybe it will be four days a week or maybe less or I don’t know, but uh you know I have a responsibility to uh you know take care of my family and that means I’m gone eight hours a day, but after that I’m home and uh, and there’s nothing that uh will change that. I, I went to school so I could work nine to five and have a, have a family and have a life and have my weekends free. And uh I’ve been in jobs where that wasn’t so and thankfully this one it is, so.

0:52:15

Q: That’s good. 

A: Yeah. 

0:52:18

Q: Alright, so what’s your schedule for a typical day?
A: Lets see uh my schedule’s laid out a week at a time, and its, its, it’s laid out by my art director. Uh he, he manages um my schedule and my workload. Uh, if I need more time or less time I, I work with him on that, but uh a typical day I’m, I’m uh starting up my computer, I’m uh, I’m checking my emails, uh I’m supposed to do it more often than I do but uh I like, I don’t like to be disturbed when I’m getting into something, whether it be you know uh doing a design or, or, or managing a, my time or, or a project. And then uh you know I have meetings every week, um some are department meetings, uh so that’s uh just our department, some are meetings with my, with my art director, um sort of progress meetings, talking about uh what we’re up to and what we’re doing and uh filling him in on things if I’m uh, if I’m managing a project. Uh, uh fortunately I’ve, I’ve moved up in the ranks at Dufresne and uh I, I do get to manage uh some of my own projects, so uh my art directors not involved, he lets me uh take the lead on the, a couple of things. But uh you know for the most part my days filled with uh designing things, um building flyers, coming up with concepts for promotions uh we decide all these promotions months in advance, like I could tell you what we’re doing in July cause we just talked about it on Monday. And uh you know I’m in meetings, I’m designing and uh I’m working, I’m working with people, that’s pretty much a typical day, communicating.

0:54:20

Q: Yeah.

A: Yeah.

0:54:23

Q: So you got a, so its pretty much I guess you don’t have then set times, like its not like oh done this, go into this and then…
A: Um, set times yes, there’s press deadlines, there’s deadlines and they are non-negotiable.

0:54:38

Q: Yeah.

A: If uh, if somebody doesn’t get me the information I need to do my job it doesn’t mean my deadline gets pushed back, I still have to meet my deadline. So if that means putting something else off to the side to meet that deadline or shuffling things around or staying late to finish it, that’s what I have to do. Um, they’re not going to hold up ten thousand flyers or a hundred thousand flyers for Manitoba Hydro because I didn’t meet my deadline.

0:55:07

Q: Yeah.

A: And uh just like in school uh in, in the industry there is no exceptions. If you are told this has to be done by Thursday it’s done by Thursday. And that doesn’t matter whose fault it is if its not, you’re the last person to get it out the door, you don’t have a choice, so. It sounds scary but uh I, I thrive on that, I am much happier doing three projects than sitting there twiddling my thumbs figuring out what to do. Um, my time is better spent when I’m busy.

0:55:44

Q: That’s good.

A: Yeah.

0:55:46

Q: So you said I guess you work nine to five, is that an everyday…

A: Yeah, um I have a floating start time, which is the best thing ever. So I could start anywhere between 8 and 8:30, it doesn’t matter. But if I start at 8:10, I leave at 4:10, if I start at 8:30, I leave at 4:30, and uh very convenient for, for somebody with a family.

0:56:12

Q: Um-hmm.

A: Um, they’ve also you know, they also understand that I have a family and if I have a doctor’s appointment or a sick kid or something then you know I’m not going to be there, but uh I can do my work from home so its not ever an issue, my works always done and no one has to carry me at work you know, nobody has to uh pick up my slack or finish something cause I’m not there. If I can’t finish it I take it home, if I can’t take it home then I’m coming in early, if I can’t come in early and I can’t take it home and I got a sick kid, well you know uh we’re talking to the printer and getting an extension, asking very nicely.

0:56:55

Q: So how would you describe the pace, pressure or stress level of this work.

A: Um, its been worse, uh the pace is great, the pace is just what uh, just what I like, its fast, and, and I’m doing something everyday, there’s not one day that I haven’t designing or solved a problem or, or, or been creative right.

0:57:23

Q: Um-hmm.

A: So uh I think, I think that’s all good.

0:57:29

Q: So what made you choose this line of work and when did you figure it out, this is what you wanted to do.

A: Um, well I think I said before that I worked for ten years at you know numerous jobs that uh didn’t pay very well and that were definitely not satisfying. 
0:57:47

Q: Um-hmm.

A: And uh the only thing that I was happy doing was um was being creative like painting or drawing or yeah I played music for a long time and uh uh did uh um did lots of snowboarding and skateboarding which I also feel are very creative because you uh, you know you’re not, you’re not a team, you’re not uh uh worrying about any, anybody but yourself and your self expression. So uh all those things led me to the decision of okay how am I going to get paid for this? How like I’ve had some art shows, I’ve sold some paintings, but those didn’t pay the bills, they didn’t even cover the paints half the time, and they definitely didn’t cover the time. So uh you know how am I going to get paid to be creative, well uh I went to school and uh you know had to, had to find something, some way, somehow that would pay me to do what I wanted. And I don’t know if you know what you want to do until you do it right.

0:58:59

Q: Um-hmm.

A: Like uh, I don’t know I could have went to university too and been maybe an art teacher at a high school or something like that, maybe I don’t know, or maybe I’d be doing art of some sort, painting or drawing for a living but uh, but uh I found this to be more lucrative and more rewarding than that was for me so.

0:59:26

Q: (Inaudible) cause you could have gone to school for you know what so many years and done something like architecture or something, but it would have been like…

A: Well then you don’t have a life.

0:59:38

Q: Yeah exactly.

A: Um, yeah and things like that are, are very uh not creative, like you have more constrictions than maybe I do.

0:59:49

Q: Yeah.

A: Like uh you have engineers telling you, no you can’t do that, but you’re like no this is my vision, no it won’t work, we, we don’t, that’s not going to work.

0:59:58

Q: Metal doesn’t bend that way.

A: Right, whatever. Uh roofs can’t be flat, I don’t know. But uh maybe, maybe that’s uh where I should have been I don’t know. We have some uh CAD designers that design uh fronts and the insides of our store and they seem pretty happy, yeah. They, they love what they do; they’re very passionate about it.

1:00:25

Q: What is CAD?

A: Its like um, it’s like a program, it’s basically a technical drawing on the computer right, so they, they figure out how, how tall and how wide walls are and how thick they are and where the lights go and things like that.

1:00:43

Q: I think that’s computer architecture design or something like that.

A: Very good, I don’t know. I, I think you’re right, I should have known that maybe.

1:00:51

Q: Computer aided.

Q: What’s that?

A: Computer aided.

1:00:53

Q: Computer aided design.

A: There you go.

1:00:57

Q: So did you know anybody who had your job before you got your job?

A: Like did I know any designers.

1:01:03

Q: Yeah, anyone with the graphic design industry.

A: Um, now that I am a designer I found out all these people that were, um friends of family, things like that uh people I’ve met along the way, but no going to school I have, I had no um, nobody that I could go to as far as like I don’t have an uncle whose a designer or anything like that. My dad’s a salesman, my mom works in HR. Uh, all my other uncles are salesman, no designers in my family or or anything like that.

1:01:39

Q: Did it turn out to be what you expected?

A: Um, I think it did yeah. I, I don’t think I had any delusions that it was anything else. Um, the first designer I met was probably the, probably the best designer I’ve never known and uh I met him in my first year, we, we had an assignment, we had to go uh, we had to travel into the exchange district and go find ourselves a designer, as first year students that was very difficult. We were sent out in a group and uh, call somebody and go see them, like uh are you kidding me, got to call somebody and go see them, okay. So we, we ventured out and we met a, met a great designer, his name is Rob Peters, uh he works at a company called Circle Design Incorporated and there very established in Manitoba, and like I didn’t know it at the time but he’s probably uh the most recognized designer in Winnipeg, and uh and yeah, from time to time I stop in there and I, I got a really good friend who works there, uh he, he had his work experience there and he’s been there ever since so he’s been there since second year or school. And uh yeah uh he was the first designer I met and probably the most inspirational to me like it was great meeting somebody of that calibre so early on.

1:03:06

Q: Um-hmm.

A: Uh, a lot of my fellow students had uh uncles or fathers or their dad was the teacher or whatever right, and uh yeah I didn’t have that but I found it really fast, so yeah.

1:03:25

Q: So you had that gift of socialization sort of inbred in you, perfect for this job.

A: Maybe, I was a bartender for two years and I did quite well at that. I made lots of tips, and I spent them really fast, it was awesome.

1:03:41

Q: So did you have any interest in technology that sort of influenced you with the graphic design aspect of this before you started.

A: Um, we had a computer in my house since 1987; we got a printer in 1989, which was like a little strip like this that I used to paste on my assignments, one line at a time. So I, I’ve always uh been exposed to technology and I’ve never, I’ve never saw it, I, I’ve never had an issue with it like I’ve never been scared of it, but you know that had a lot to do with my parents, like we’re the first person on the block to have a computer.

1:04:21

Q: Um-hmm.

A: My dad you know was always buying the next thing, the latest and greatest, he’s always into that and uh I think some of that’s transferred to me like I, I love technology. I got, I got a great client, he’s an advanced renovation home automation, and uh he can do some amazing things with some of the new technology. Like you don’t have to push a button ever again in a house.

1:04:59

Q: That’s cool.

A: Yeah, so we’re, we’re working on some of that stuff, it will be great.

1:04:54

Q: That’s really cool. So we’ve talked about so much what is about the creativity and a lot of interesting stuff about your job. Do you have anything you wanted to add specifically about the creative aspects?
A: Um, uh I think, I think the only thing I’d have to add would be that uh, uh its not all uh creative, and it never will be, uh without, without many things backing up that creative it won’t happen and it won’t be good if it does happen. So uh I think, you know good balance would be uh, would be uh like fifty percent creative, fifty percent business.

1:05:39

Q: Um-hmm.

A: And I’ve thought this from the, you know from the start. Uh, without, without the business there will be no creative, nobody’s going to pay for it and nobody’s going to um give it the time it needs. Um, and you know that’s, that’s what I do everyday is uh, is have that balance, and I think if, if I, if I ever don’t have that balance then I, then I’ll probably have to go teach at Red River or something, right I, I won’t be involved in design in this way, and um I think you also have to uh be realistic, like you have to look at your environment and you have to look at uh, uh all the things that uh you know impact that creativity. But uh yeah I think I look forward to doing bigger and better things and if, and if I don’t I definitely will uh take what I’ve learnt and, and, and role with it right, cause uh its been a great experience uh getting, getting an education and using it.

1:07:00

Q: Yeah.

A: So hey I might be going to school again someday I don’t know.

1:07:05

Q: That’s good.

A: I always a fine arts degree. It, its not that far off actually uh with three years at Red River I think its only two more for the, for the fine arts so.

1:07:14
Q: (Inaudible).
A: Yeah.

1:07:16

Q: And where would you do a fine arts degree.

A: Hmm, pick, pick a place. I always, I always thought Emily Carr, in uh, in Vancouver was, was the best that Canada had to offer, but uh I don’t know I’ve since been to Halifax and uh it, it has just as much to offer on that side of the country, so or maybe here, hey our university is quite reputable, so.

1:07:48

Q: Yeah, definitely. So can I ask you about the routine everyday at work here, does it seem like a routine, or do you feel like you have room to sort of breathe and play?
A: Um, well there’s a routine to, to life right. Uh, especially with a, with a young family, like uh they have a routine because they need one right, kids need a routine, so do adults, like I got to get up and go to work everyday, I don’t have a choice. And uh, as far as room to breathe, like uh if I don’t feel like designing this flyer today well I can do something else, so uh I don’t have to do it today I can do it tomorrow. Um, my schedule is flexible enough that I can do that, and if I don’t uh, if I feel I need to be at home and concentrate on something I could do that too, like uh this company allows me to work at home when I need to or come to the store when I need to, or go out for lunch if I need to you know go hang out with a buddy and, and tell him how, how much of a crappy design I did or having a bad day fighting with a buyer or something over my design you know. Um, this job allows me to do that, um most jobs that I’ve had since I graduated have given me the freedom I needed to do my job so um I think that’s great.

1:09:22

Q: And that is…

A: Yeah.

1:09:24

Q: Do you think that’s common in this industry?

A: I do yeah. Like um you know I graduated with twenty-five people, I probably talk to ten of them and uh they have similar opinions than me, they you know when, when they need to, I got lots of uh young friends that are still running off and going on vacations every spring break and uh summer holidays and all that, and uh you know that’s what I did for ten years, we went to the mountains every winter, and uh you know uh their jobs allow them to do that. Like they could take uh the week off, not a problem. Uh, some, some jobs I had wouldn’t allow me to do that and that’s why I’m not there anymore and that’s why I’m here right. Um, employers don’t dictate what you do with your life, you dictate to them what you’re doing with your life, and if they support then great, if not maybe you should move on, right.

1:10:23

Q: Um-hmm.

A: I, I’ve had jobs where they’ve uh said well this has to be done by Monday and its Friday afternoon, and I don’t know I have a life, I have a family, if I didn’t I’d still have a life and I still wouldn’t be uh, being I don’t know, I wouldn’t want to be dictated to you know. If I, if I’m supposed to be there between 9 and 5 and then they tell me I have to be there all weekend too, then there’s a problem.

1:10:50

Q: Yeah.

A: And uh maybe employers have never worked for somebody else right, maybe they’ve never had to work for somebody else and you know understand that but uh I’ve worked for somebody else and I work for myself too, so maybe I have a better understanding, I don’t know.

1:11:08

Q: Um-hmm.

A: But you definitely have to go for what you want, like I didn’t want to work weekends so I don’t, right.

1:11:16

Q: Yeah.

A: And uh you know some people do want to work weekends, some people that's what they want to do, they want to, they want to be there and do that whenever they can, as much as they can, so. But I don’t.

1:11:31

Q: Um, we’ll just skip right onto the uh, what sort of stress do you feel from your job, what kind of stress do you have to deal with daily.

A: Well um, uh deadlines are stressful, um hitting that target, you know uh this has to be done by a certain day, and um you know uh working with all these different uh personality types, like we have uh salespeople, we have marketing people, and I don’t know if its personality or, or their job but uh you know its stressful trying to, trying to explain to somebody why I did this and why I chose these colours or why I chose to put it this big or this small and uh it’s not always easy finding the reasons why I did this you know I, I’ve done this for six years, is it intuition at this point, some of it, but uh is that going to convince somebody else it’s the right way to do it, not all the time. So it’s, it’s a constant challenge to uh communicate right. 

1:12:49

Q: Um-hmm.

A: Cause that's what I do for a living, like I, I communicate sales and people’s messages and um I have to convince everybody that this is the right way to do it.

1:13:01

Q: Um-hmm.

A: Although my diplomas help and my experience help, you still have to look that person in the eye when you’re telling them why you did this and you, you have to know that they believe you or they trust you that you made the right decision and its best for everybody involved.

1:13:22

Q: Um-hmm.

A: So that's probably the biggest stress is, is communicating and communicating clearly.

1:13:31

Q: Um-hmm. So what do you find meaningful and important about the work that you do.


A: I find it very um, I find it very hard to try to lie or trick people, like I could point out things in any given promotion we do that aren’t a hundred percent honest, right, so it’s hard to uh, it’s hard to do that, it’s hard to work, it’s hard to have my work that I’ve produced not be honest. 

1:14:12

Q: Yeah.

A: So, yeah, it’s challenging, yeah.

1:14:19

Q: Yeah, definitely. I guess that would be with anything marketing, any sort of advertising.

A: Absolutely like uh you think of advertising, most people think of oh they’re just trying to sling their stuff right, uh advertising started by somebody trying to sell something you know. It goes back to ancient history with the writing on the wall, or the posters whatever you want to call it.

1:14:44

Q: Yeah.

A: But um to, to find truth in that is, is definitely challenging.

1:14:52

Q: So instead of lying what you would do then look at something kind of and be like how can I pick these attributes and make them look awesome.

A: Well yeah and that's you know solving their problem. They, they want to sell whatever it is for x amount of dollars and uh I have to uh; I have to do that right. I have to find the best solution for that that you know doesn’t undermine things that we work so hard to keep up, like our brand like we don’t want people to um, we don’t want people to think of us as uh tricking them and uh you know Kyle said when he first walked in, isn’t there a sale on all the time, well you know there is a sale on all the time, but uh in no way shape or form is it the same sale every time and the same product, its uh not, not the right regular price or whatever it is the sale price, like I’m not uh, I’m not being dishonest about that.

1:15:56

Q: That's good.

A: Yeah, and uh I wouldn’t do it if it, if it wasn’t the case, like there are you know retailers that uh fifty percent off every day, right.

1:16:06

Q: Yeah.

A: Well uh, and that's not us. No, that you know...

1:16:12

Q: Yeah.

A: That's not us. And uh we work very hard to, to keep up that image and anything that undermines what we do is, is something we’re going to be you know be passionate about or fight against or stand up for, yeah.

1:16:28

Q: Sounds good. So what do you consider your greatest accomplishment?
A: Hmm, well I had a family, I thought, I thought that was pretty great and I still do, like I love my family. And uh I was an only child and I always thought it would be great to have a bunch of kids when I was growing up so uh, so I have two now so I thought that was uh that was more than I got when I was a kid, right.

1:16:54

Q: Yeah.

A: And uh you know school is a pretty big accomplishment, but uh I don’t know it seems more like a fight than an accomplishment, like you have to battle for that.  And I’m not done yet, I’m still battling, right.

1:17:06

Q: Yeah. So I guess we talked of your personality that help you in the career right like socializing and the creativeness and all that. So what kind of personality type would you think if somebody was considering this career what would you say is the personality type for this career.

A: Um, we have a wide range of personality types in this, in this industry. Um, you know there’s, there’s uh I don’t know what the types are, is there Type A and Type B personality right.

1:17:42

Q: Yeah.

A: Um, they always say the left-brained people are the most creative, um but that doesn’t mean that they’re the best designer because as creative as they are do they have the business, do they have the other parts needed to be a great designer, and like uh in history all the great designers have been uh, been these like uh dark-framed glasses guys that sit in offices in New York and uh you know do a “I Love New York” shirts or whatever, but uh more recently uh women have been taking over the industry. Like I graduated with seventeen females out of twenty-five, so uh uh the, the tough guy, old man’s club industry is not the case in today’s society, and I don’t know if there is a set personality to be a designer. Uh, I know great designers that don’t say boo, like they’re quite mouse guys or girls that, that you know anything dropped on their desk they’ll do it and they’ll do it passionately and they’ll do great, but they won’t say a word right. And, and there’s other people like me that are like pounding at the table and screaming at the top of my lungs that this is, this is great or this is horrible.
1:19:13

Q: Yeah.
A: Or, or whatever so. Um, yeah there’s, I, there’s no set, there’s no set personality.

1:19:23

Q: Alright. So obviously you talked about it a lot, but I’m thinking we need some concretes about your educational background. So you, did you go back to high school and then go to Red River or how did that work and which courses did you sort of take on your path.

A: Um, dropped out in grade eleven from high school when I was seventeen, no sixteen, sixteen, and um I worked for about ten years, I was twenty-five when I took my grade twelve and uh I took that at Red River, I got a grade twelve math, English, science, all that.

1:20:05

Q: Yeah.

A: Took provincials exams, uh barely passed, but no I did alright. Um, it was hard, like ten years of not doing any math or, or English or anything like that it, it was hard but uh you know there were, there were more than a few people my age going in there, I was almost one of the younger ones.
1:20:27

Q: Um-hmm.

A: And so uh great teachers, great experience and got my grade twelve which is what I needed for entrance into Red River. So uh as I was doing my grade twelve uh I was preparing my portfolio was going to a portfolio preparation class which was a, an elective class that Red River offered to get you prepared, they give you the, the requirements for the portfolio early and then you get to work with the teacher uh that might be grading your portfolio right.
1:21:00

Q: Hmm.

A: So uh, I had one of uh Red River’s oldest uh uh teachers for that portfolio prep class and uh yeah he sort of guided me through, like it was pretty iffy whether I was going to get in or not.

121:17

Q: Um-hmm.

A: I think what clenched it was the fact that I wasn’t straight out of high school.

1:21:22

Q: Um-hmm.

A: Like I had something that those kids coming from school that their parents told them to get a, go to college, I had something that they didn’t, I guess it would be life experience or whatever, but that's what uh I think got me in. And then uh, two years of Red River and a graphic design diploma, uh I worked for the summer, uh had registered for the third year, wasn’t sure if I was going to go back for it or not, uh after working as a junior designer for four months, uh I, I, there was no question I was going back for a third year, I wasn’t going to do uh production work my, my entire career. So uh you know third year of Red River uh second diploma, um yeah it was great. Uh lots of bursaries, lots of scholarships, uh lots of honour roles in those last couple of years.

1:22:20

Q: That's awesome.

A: Yeah. 

1:22:21

Q: What sort of work did you do in those ten years?
A: Where, where do I start, let’s see. I worked at KFC; I delivered chicken that sucked. I worked at a pizza place, I delivered pizza, I worked at a call centre, I answered phones for FEDEX, 1-800-FEDEX, I was talking to Americans all day. Uh where else did I work, I was a bartender for two years at the casino, a bunch of old ladies with grey hair, and uh I worked for a year as a bartender in the Exchange. Uh, uh I washed trucks, I washed semi trucks for a couple of years, uh I did some renovations for a couple of years, uh every summer for about six of those ten years I painted houses uh on the weekends and the evenings, so I’d either paint inside or outside. I worked for a couple of companies, painting companies, I worked for College Pro, I wasn’t even in college, I didn’t even have a grade twelve education. That was fun.

1:23:30

Q: Yeah.


A: And um, what else have I done.

1:23:36

Q: So nothing really related to you’re...
A: No. The only thing related is probably painting right.

1:23:40

Q: Yeah.

A: Uh, like I, I did canvases I did drawing for years. Painted on trains and uh the only thing I liked doing in the summer was, was painting houses because you know I could actually use you know my hobby as a, a means to make money. But they were all jobs that, none of, not a single one of those things were a career, and I never uh gave it any more respect than just some job right.

1:24:13

Q: Um-hmm.

A: Yeah. I’d either quit or I’d get fired or I wouldn’t come in cause I didn’t feel like it cause it wasn’t important, and um I wouldn’t dream of doing that now, like uh every day I was school, I never missed a day, sick or not I was there. Uh, you know the world could have been ending and I was there. Um, same with my career uh it doesn’t matter what’s going on in my personal life or in my financial life or anything, I’m still doing my work like uh we got a guy right now he’s having a baby, like he was supposed to have it last Monday, I saw him in work yesterday. He’s like, his wife’s waiting at the hospital and this guys coming to work, he’s crazy, um but people are uh very passionate, very passionate about what they do in an industry like this. And uh yeah I still have to find that balance but uh I think it’s good yeah.

1:25:16

Q: Did you have anyone who provided you with support of mentorship or advice on your path.

A: Um, other than that first designer I met um before that there was no, there was no advice, there was no, and my parents told me to get a job cause they got a job and they did well, they got everything they wanted out of life, and that was what I was supposed to do because you know that was what was expected of me. But I never wanted a job obviously, like uh never wanted to go to school either, but uh that soon changed, uh just like never wanting a job that soon changed, um cause I wanted a career, I wanted to do something I was passionate about, I wanted to do something that I loved, and working at the casino or washing semi trucks is not what I loved. I don’t know who would love that, that, that sounds like crap to me, but yeah.

1:26:14

Q: You got to want to; I think that's the main thing.

A: Absolutely.

1:26:16

Q: Yeah.

A: I wouldn’t have uh; I wouldn’t have even graduated if I would have finished high school and gone at, at nineteen. I wouldn’t have even got through the first term, no not even close. And the twenty-five people that dropped out were the same way you know they, they didn’t want it.

1:26:34

Q: Right.

A: You got to fight everybody and everything to get what you want.

1:26:38

Q: Yeah, but it’s worth it.

A: Absolutely.

1:26:40

Q: Um-hmm. 

Q: You said something about um art on trains.

A: I did.

1:26:48

Q: Elaborate.

A: I don’t know, call it what you will, uh, uh, uh art crimes, graffiti, uh I don’t know. 

1:27:04

Q: Now I, I don’t know a whole lot about graffiti artists or the art of graffiti.

A: Okay.

1:27:12

Q: Um, is, is it like it’s a community is it, how, how does it work, or was it just you know you had a spray paint can and you felt like being creative.

A: Its, it’s almost like a, I’d compare it to like a, the media’s impression of a terrorist uh organization right. There’s a bunch of graffiti artists out there and they all want to be better than the other graffiti artists, and they all want to prove themselves to themselves and to the other graffiti artists that they’re, they’re the best or the most balsy or the, or the smartest or the most clever, and uh none of them talk to each other really, unless they’re going on a website checking out everybody’s pictures or whatever. So uh, it’s a bunch of like little sects of graffiti artists out there and uh with the sort of same purpose. They’re all trying to wreck shit. Like public property, private property, it’s all the same for most, for most guys and they’re out there to you know get their name on the wall. I don’t know.

1:28:25

Q: Now, so how involved in, in that uh environment were you.

A: Uh, I probably painted a hundred trains, maybe two hundred, probably a hundred buildings too, maybe two.

1:28:40

Q: And now this was before you went to school.

A: Absolutely yeah, and after.

1:28:46

Q: Okay. And but do you think that uh doing that art and having that competition, it helped you in any way, made you...helped you get to where you are.

A: Um, so I was never very good right. If I was I’d probably have my graffiti in I don’t know, in the Richardson Building in the lobby or something right. Like the good graffiti artists go from painting trains to painting canvasses and selling them in big fancy New York galleries, and uh you know counterculture has always been very hip and very um I don’t know put on a pedestal. So I, I don’t know if it helped, uh I don’t know if it helped but it gave me a lot of things that I had, it gave me a lot of advantages that some people didn’t have. Like I, I can do things with colour that people can’t do, same education, same experience, they can’t do what I did with colour because they didn’t mix pink and green together on a train when they were seventeen or whatever. 

1:30:03

Q: Um-hmm.

A: And uh so I think there, there’s definitely some things that came out of that, but uh I don’t know if it, it would have made or break, like I don’t know if would have made me or break me or whatever, I, I don’t know, hard to say.

1:30:20

Q: You’re not timid, you’re not afraid, that's a good thing right.

A: Yeah, well you had to stand up to lots of CN police and uh security guards and uh Winnipeg police and RCMP, and uh you got, you got to fight the man or whatever,

1:30:34

Q: Um-hmm.

A: So, no I’m definitely not timid or uh afraid and uh I could sit in a boardroom with a bunch of suits and tell them the same thing I would tell uh you guys now, or uh you know maybe uh you know a group of students I’ve uh talked to before you know so. I, I think it’s funny that I work with a bunch of suits and I’m totally not a suit, like I don’t, I never, I don’t even know how to tie a tie, nor would I ever want to.

1:31:06

Q: Yeah.

A: Like I wore one at my wedding and my tied it for me. So uh, he’s a salesman he wears a tie every day...I don’t, nor would I want to.

1:31:20

Q: So it’s kind of nice the counterculture can mix in with the suits and you can be yourself still, that's always something I sort of thought about is kind of like where do you lose, do you lose yourself if you step into the world of adult.

A: Well they tell me I have to wear black shoes.

1:31:37

Q: Yeah.

A: And they tell me I have to wear a button up shirt, okay I can wear black shoes and a button up shirt, doesn’t mean I’m not Mark, and it doesn’t mean I’m not uh you know  a designer or an artist or whatever. Um, I could also tell them what colour should be for spring.

1:31:53

Q: Yeah.

A: And they’re going to listen cause what, what does a suit know about uh what colour you know the birthday promotion needs to be or whatever, and uh that's, that's very cool, like uh its, its only now that uh, that uh CEO’s and, and upper management are listening to the people at the bottom and like no question about it, I am at the bottom at Dufresne. I don’t you know have an expense account, I don’t have a company visa card and the company doesn’t pay for my good times, so I, I consider myself at the bottom right. I don’t get paid anywhere near those people get either, but uh I get paid a lot for an artist.
1:32:40

Q: Yeah.

A: Like I, I don’t know any other artists that can buy whatever they want for their family or for themselves, like I could buy a computer tomorrow if I wanted one. 

1:32:50

Q: Yeah.

A: I could buy any of this stuff if I wanted it. And uh I didn’t have that before I went to school, like working at a job I couldn’t buy what I wanted or couldn’t do what I wanted, so they, they afford me a good life, and a lot of freedom.

1:33:10

Q: Did you have any other training since you left school.

A: Um, every month I’m doing something. Uh, I’m in charge of the training at work, so I’m in charge of uh finding new things about the programs we use, or finding new programs that we don’t use that we should be using. Um, I push that very strongly uh in my department. Uh we do, we do things online, tutorials, we do uh online seminars, webinars, things like that that uh, that keep us up to date with what’s going on. And every Monday we sit down in a meeting and we all uh discuss what’s going on whether it’s you know they, they put a giant TV at Portage and Main or they uh, or a new program came out or a new computer came out or a new website came out.

1:33:59

Q: Um-hmm.

A: And uh yeah I’m, I’m definitely leading the charge on, on keeping us update. Uh, when I got there there was some things needed to be done to, to even bring us up to date last year. Um, I keep on top of it definitely, yeah.
1:34:16

Q: That's good.

Q: And it sounds like um you know you and your colleagues have a fairly good community and that it’s a good work environment.

A: It’s great yeah and the community is great like uh three out of the four people in my department, three out of the four designers belong to the Graphic Design Association.

1:34:37

Q: Do you?

A: Yeah. I’m one of them yeah. And we go to seminars, we go to uh you know meetings and we go uh you know talk with other designers, to see what’s going on in their world. And I do that on my own anyway, I made such great friends at school that I, I would not be happy if I wasn’t finding out what they’re doing and, and keeping in contact with them. Like I was with these people seventeen, twelve to seventeen hours a day, like the schools only open from I think it was seven till midnight, and I was there probably eight to eleven every day.

1:35:12

Q: Um-hmm.

A: And I was with these people in the same room, doing the same thing for three years, like these, these are my people.

1:35:19

Q: Yes.

A: Like if I, if I ever have any issues I can go to these people, any one of them like even, even the girl that couldn’t stand me or I couldn’t stand her and we fought the whole three years, like we could go to each other with anything related to our careers and, and it’s a great relationship you build when you’re, when you’re forced to right.

1:35:44

Q: Um-hmm. Yeah, totally.


A: We had no choice, we were all there and we were all there for a long time so.

1:35:52

Q: Who provided, or I don’t where you are in the script you are cause I took (inaudible).

Q: Well we’re pretty much like, one question leads to another, haven’t really had to ask all of them in the same...

1:36:04

Q: Yeah and that's fine to skip over them if they run in to.

Q: I guess pretty much given what you know now, what kind of advice would you give to somebody thinking about getting into your occupation.

A: Um, don’t do it...no, if someone wants to be a designer then they uh, they definitely need to uh want, want to uh, I don’t know, they definitely need to love it. If, if they’re not going to love what they do then don’t do it. If, if you like drawing pictures all day well hey maybe you’re going to be more uh more of an illustrator and you know you go to school, you get some formal training, university or college, and uh and then you get a job that somebody will pay you to draw. Like I like producing things um in print, I do mostly print.

1:36:54

Q: Yeah.


A: Because I like that I could pick it up at the end, you know websites are okay, movies are okay, but you can’t touch those things. I can touch this, I can touch a piece of printed material, so that's something that I love and that's something I’ve worked for, so like if it’s something you love and it’s something you work for then there shouldn’t be anything holding you back and you know there’s going to be things along the way but you know they all are overcome to you know to get that final result.

1:37:28

Q: Um-hmm.

A: So advice, just do it, just do it. Yeah, don’t let anybody tell you anything else like I certainly didn’t. You know my parents were on my case, they didn’t want me to do it and my friends didn’t support the fact that I was going to be gone for three years doing school, and uh you know luckily my wife supported that, uh although she wasn’t my wife at the time. Uh without her I couldn’t have done it, and uh yeah.

1:38:02

Q: You’d still say just do it even though uh the market is saturated?
A: Yeah. Cause um you know when you, when you get out and you’re battling just like you did in school for those jobs, uh you’re, you’re passion and uh your wants will shine above all those other people, like saturated or not um there’s still good jobs to be had and hey maybe you’re better than me, come, come get my job right. Like I’m, I’m all for, I’m all for that uh uh battle like uh if, if there’s someone better than me at my job then I think they should be there and I should go do something else, and I, I invite anybody to come do a better job than me, it’s like a graffiti battle maybe.

1:38:57

Q: Yeah, there you go, shining through.

A: My, my paints better than yours, and I could prove it. Try to anyway. 

1:39:11

Q: Uh what kind of high school, sorry...what kind of high school courses or uh, or training or extracurriculars would you advise, would you tell people, go you know.

Q: Graffiti trains.

Q: Graffiti trains.

A: I don’t know if I could tell people that. You’re talking to a father now right.

1:39:32

Q: Yeah.

A: How am I going to sit there and say uh, yeah, yeah graffitting trains is cool, that will, that will get you get a good job at Dufresne. I can’t say that, but um if, if your passionate about graffiting trains, go graffiti trains, you’ll, you’ll end up on Fifth Avenue in New York in some gallery, uh you know selling your graffiti for astronomical prices, if, if you’re good and if you can beat out the guy that's already there. But uh I don’t know what advice, what, what would I tell someone, or what was the question.

1:40:07

Q: What courses or...


Q: Curricular...

A: What extracurricular...    
1:40:12

Q: And training.

A: There is nothing specific that would make you a designer. Good designers know, know how to draw. Uh, good, the best designers are uh masters at communication whether that be uh speaking or writing or putting pictures and words together or anything like that so uh to be great you have to know how to communicate and how like I, I wouldn’t go to China and think I was a great designer because I can’t communicate in Chinese, but uh you know I probably could go to London and communicate great in English and you know solve their problems that they need solved. But uh you know I’m, I’m very good at the Winnipeg market cause I’ve lived here all my life. It’s very hard for someone to come, move to Winnipeg and say, I’m a designer when you don’t know that you know people like flowered couches in Winnipeg, or people would rather have a coupon than a promotion, you know like there’s a culture here that you need to know inside and out before you can sell them something.
1:41:36

Q: Um-hmm.

A: And uh so you know without you know that knowledge and that communication you’re never going to be a great designer or you’re never going to be great at anything right, uh especially uh you know in this creative industry, like you have to, you have to be in the know and you have to, and you have to know how, how they’re going to react to whatever it is you`re going to do, anticipate that anyway, so.

1:42:10

Q: So what do you want most in life?
A: I think I have it. I have a job, I have a house, I have a family, I don’t know what, what more, what more do I want, or.

1:42:25

Q: Well what are your goals for your career?
A: Um, I think, I think one day I’ll be, I`ll be managing a team of uh creative professionals doing some sort of design. Um, I’ve never been much of a follower, uh all the way back you know before I was a designer, and I always wanted to take the lead, so I don’t think uh, I don`t think there’s anything else for me to do but you know lead in my design right, so.

1:43:04

Q: And where do you hope to be in the next five years.

A: I don’t know, um five years is probably the longest job I would ever have. So if I could stay at the same job for five years that would be quite the accomplishment. I’ve only worked somewhere for maybe two and a half at the most. I’ve done this career for six, with including school, so I, I don’t know, five years from now maybe, I don’t know maybe I’ll have my own art department, maybe it will be Dufresne, maybe it will be one of our other companies, maybe it will be somewhere else, I don’t know, maybe it will be my own company, have to get some big clients, so I need that Dufresne to come knocking on the door and.

1:43:55

Q: Yeah, hook them now.

Q: Do you see a lot of options though.

A: There’s uh, options are endless. Um, I, I will go where opportunity is. Um, right now there’s opportunity in Winnipeg for me because I have what I have, education, understanding, communication and uh in five years it might be somewhere else.

1:44:26

Q: Do you have any personal heroes.
A: Personal heroes. Hmm, no, I don’t know. Hero, somebody whose, whose what superman, is superman a hero. Someone like that, who’s my superman, I don’t know. I have, I have a lot of respect for a lot of designers, uh because I’m familiar with them and their work, but I wouldn’t call them a hero, uh I knew a hero once when I was, when I was about eighteen, he was a, he was a director of a, of a youth program, and if, if I were to consider anybody a hero he would be, he would be him, he would be it, uh his name is Paul Hoffman, and uh he ran a youth organization and he definitely guided me when I was younger.

1:45:27

Q: Um-hmm.

A: So yeah he would be my hero, yeah.

1:45:33

Q: How did he guide you?
Q: Well let’s see uh, he uh, he was a graffiti artist, uh he was a graphic designer, and, and he was a manager, uh he uh, he managed programs and people, so like all those things are what I would aspire to be at some point in my life and now so you know uh just, just him being was uh, was inspiring.

1:46:10

Q: Yeah, just cause you saw well that's what I could...
A: Absolutely yeah, yeah.

1:45:14

Q: That's awesome.

A: And um I find to lead the best, like with my family and with my work it, it has to be done by example, like if, if I’m not there at work every day and I expect the people under me or above me to be, then how can I expect that right, so um my art director’s there every day, he comes in, he stays late, he comes in early and he’s always there and that's the best example he’s ever given to me is that he’s been there every day and working therefore I should be. And uh the girl we just hired should see the same thing in me, I’m there every day working hard so should she be you know and to lead by example I, I found is, is the only way to lead right.

1:47:12

Q: Um-hmm.

A: Cause people won’t put up with it if you don’t, like you can’t do what I say and not what I do, that doesn’t work with anything, life, work, education, same thing with my professors they were all there working hard, and that's why we were, so.

1:47:35

Q: They were. So would you like to make a difference in the world?

A: Hmm, I don’t know. What, what...

1:47:43

Q: Doesn’t have to be a global scale.

A: Well...

1:47:47

Q: Are you going to cure cancer as a designer.

A: No. Not going to cure cancer, I might make it look pretty. But I don`t think that will make it any better or any worse for anybody. Um, no I don’t know, I’d love to do anything on a global scale, I think that would be awesome, whether it be I don’t know, say my design reaches a global market, awesome.

1:48:21

Q: Um-hmm.

A: Uh right now I’m, I’m probably reaching nationally right. Maybe uh, maybe uh I’ve reached as far south as I don’t know the Americas, so I’ve got pretty big reach as it stands, I don’t know if I, if I need more or I’d want more. I’m not going to cure cancer but I’m not going to uh, I’m not going to put out an ugly or displeasing thing either, so I’m not going to do anything wrong but I’m not going to do anything that great.

1:49:02

Q: You’re making the world prettier.


A: We’ll try.

1:49:09

Q: Yeah. So do you really, are you thinking about going back to school and taking more courses, going for this fine arts degree.

A: Um maybe. I don’t see it happening in the next five years. 

1:49:22

Q: Yeah.

A: Maybe not even in the next ten, but it could happen next week, I don’t know.

1:49:30

Q: So what do you think is the future outlook for your occupation, or more change in skill requirements?
A: Um, I think the future is very bright for any creative professional. Um, our world needs it, uh you look at some of the more developed nations in Europe and uh their designers are held at, in such high esteem, um because they do such important work, and uh uh you know uh companies like uh, or sorry countries like Sweden and uh you know all the Scandinavian countries are leading the world in design and they always have. Like since, since the computers or since before the computers uh you know uh all of our uh known design has come from that part of the world. Uh, the first printing press was invented in Germany right, huge in, in the world, uh to be able to print something, and the first book was the bible and huge impact, huge. And um they’re, they’re quite advanced in their design but uh I don’t know is it, I don`t even remember the question.

1:50:54

Q: Future outlook.

A: Is it, is it our future, I don’t know maybe, it should be because uh they’re obviously doing something right.

1:51:04

Q: Um-hmm.

A: Um, a lot of times uh in North America we want to hit you on the head with uh, with signs and, and advertisements and a bombardment of images, but uh in Europe they, they have simply typography and, and it’s just as effective, very simple typography, they don’t use fancy balloons, they use different letter spacing or something like that right. Um, maybe a more advanced uh, but if you look at it uh that's probably how you know communication started is with very simple you know writing or simple uh lines, simple design, so yeah it comes full circle, maybe we’re just not ready for it in North America.

1:51:52

Q: Right. We talked about Manitoba and well we didn`t really talk about the future in Manitoba I guess. Do you, what do you think about this industry in Manitoba; say in ten years from now.

A: I think because of our geographical location, Manitoba is going to be um very, very industrial for a long time.

1:52:16

Q: Um-hmm.


A: Um, but who knows what the future holds, maybe that is, maybe that will be more important as, as the years go on, I don’t know. Uh, I can`t see, like all the designers say and we all I guess know that you know the, the center of design in North America all comes from New York.

1:52:41

Q: Um-hmm.

A: Uh Fifth Avenue, there must be three hundred ad agencies in, in ten blocks, and um anybody including us at Dufresne, including the province of Manitoba is going to New York and getting that design.

1:52:59

Q: Yeah.

A: But will that always be the case, before New York it was Paris, before Paris it was Rome, before Rome it was Egypt.

1:53:06

Q: Um-hmm.

A: You know like it, it never stays the same, and uh I don’t know Winnipeg will be good for uh, for in-house design.

1:53:19

Q: Yeah.

A: Any Dufresne’s, any Great West Life’s, anything that's here that has an in-house design department will do quite well.

1:53:30

Q: Alright.

A: But uh you know if you want to work in an agency, you know uh what was that Mel Gibson movie where he was uh “What Women Want” or something.

1:53:40

Q: Yeah.

A: Right yeah if you want to be Mel Gibson and you want to have that Fifth Avenue, New York studio then that's where you got to go, you’re not going to get that in Winnipeg.

1:53:48

Q: Yeah.

A: And people try, people try to uh you know be that here, but it’s not, not what we are. And I’ve, I’ve had uh, I’ve had agencies at the top agencies in town and they, they don’t want to pay me for what I do.

1:54:05

Q: No.


A: No, like I was as surprised as you are, couldn’t believe it. What do you mean you don’t want to pay me for what I do; you want to pay me a very minimal salary to do very maximum work.

1:54:18

Q: Um-hmm.

A: Like they want me to take care of Winnipeg Hydro, Great West Life, Government of Canada, and they want to pay me nothing.

1:54:26

Q: That's crazy.

A: So why would I want to work and not get paid, that's why I’m at where I’m at, I’m in-house design, I get paid and I do a great job.

1:54:37

Q: If you couldn’t do this what would you do?
A: I don’t know. If I couldn’t do design, I don’t know, probably be a bum like I was before I went to school, odd jobs uh manual labour, that's probably what I’m built for.

1:54:55

Q: You don’t think there’s something related.

A: To design that I could do. No, I can’t spell very well, it’s a, it’s an inherant trait of designer. 

1:55:08

Q: Yeah I was going to say that must be a design thing.

A: So I, I couldn’t uh...I can’t uh, so I couldn’t be a writer, I can’t spell. Um...

1:55:24

Q: That's what editors are for.

A: Yeah, I have lots of editors.

1:55:27

Q: There you go.

A: Still don`t help me to spell any better for some reason. Uh, I couldn’t uh, I don’t know, probably be doing manual labour. I always thought if it was like the 1800’s I’d  probably be like I don’t know pushing a plow or something, I don’t know. 

1:55:46

Q: So this is it.

A: This is it, this is it.

1:55:50
Q: So you’ll be at something like graphic design for, till the day you retire probably.

A: Yeah, I never met a graphic designer that retired either. A couple of uh, a couple of rich uh heads of a couple of nice studios that had great success in the nineties are now living the life in the Caribbean, but uh I betcha they’re still designing, or they were more a, a manager than a designer anyway, they probably knew more about the business end of things than they did about the creative, and hired creative people to do it. But uh I don’t think a designer’s ever retired, like not somebody’s whose passionate about it. All those old New York guys are still drawing pictures, uh you know doing etchings or whatever they did back in the day and uh they’re like eighty years old and they’re still doing it so. Hmm, no, I don’t know, what do you guys think, what should I add, I’ve talked enough, won’t be able to talk all weekend. That's okay; I got three girls that do enough talking right. 

Um, my, my stuff’s pretty structured, like my design and my uh routine is very structured so I’m not driving down the street and thinking of a great idea and writing it down. I’m not even probably, maybe I’ll see something but you know I’m going to wait until I have time and I’m going to go back and take a better look, but uh you know my, my design and my creativity only really happens between 9 and 11 in the morning, 9 and 11 in the morning is when I bust out my best shit.

1:57:34

Q: Yeah.

A: Like by far it doesn’t matter what day of the week it is, the morning and you know when I, when I’ve got into my routine and I, I always make myself be creative at that time, and I’ve done it for so long, with school, with work, with my freelance, that's you know when I do it, and I’m sitting at work and I got a great idea for my photographer client, I’m writing it down.

1:57:59

Q: Yeah.

A: And I’m you know like that creativity is for everything, like uh if I’m renovating my bathroom between 9 and 11, I got the great idea for the tub and I’m, I’m sketching it down, so or writing it or typing it or looking for it or whatever, so.

1:58:22

Q: And that's how from my experience (inaudible), because all of a sudden when you’re doing something, you know what this reminds me, that's how I can (inaudible) this issue for this other project.
A: Yeah, absolutely.

1:58:33

Q: That I can just put on hold.

A: Yeah, and yeah like that transfers to all aspects of my work, my life, everything. And uh I’m so lucky that you know there’s not someone standing over my shoulder, saying no you’re supposed to be doing this, Dufresne Birthday Celebration, not bathroom, not uh you know not photographer, no, no you’re doing this, and you know I don’t have that. I, I have a certain amount of work that has to be done in a certain amount of time and I get my, my creative freedom on that and they don’t micro-manage me and...

1:59:15

Q: That's so nice.

A: Well it’s not something you get either, its, it’s something earned and fought for. Um, I, I worked at two publication jobs, um before this, one uh I took because uh that's where I worked the summer in-between the second and third year.

1:59:33

Q: Um-hmm.

A: And uh I had a, a girl that I went to school with in that position and she wanted to leave. Uh so uh when she left she, she needed, they needed a replacement, I went in, but they were standing over my back saying, this has to be done, this has to be done this way. And none of them went to school for design.

1:59:57

Q: They couldn’t understand that...


A: And I had, yeah and I didn’t have enough experience or the education to say, no, this is how it’s done and why, and you know I, I think the third year helped me but the three years working helped me even more.

2:00:14

Q: Yeah.

A: Um, three years working with freelance clients, three years working with bad bosses and uh hack design departments, like my, three or four months out of school I was in charge of twenty-seven publications that were in two countries and I was art directing three other people.

2:00:36

Q: Oh my God.

A: I was not ready for that. I, I was not in any position to be doing that but uh you know people leave, people quit, they had little to know choice, they, when they did finally bring somebody else in who should have been qualified, he wasn’t, and it made it even worse. But you know three or four months out of school, I’m in charge of more than I ever have been in my life.

2:01:01

Q: Yeah.

A: And they didn`t understand why I wasn’t happy with that. Well I’m not ready, I’m not qualified and uh you know I was working every evening and weekend, because I wasn’t ready and I wasn’t qualified.

2:01:16

Q: You have to be careful you’re not taken advantage of I guess, or think you’re just a brain.

A: And you are definitely taken advantage of when you get out of school. Um, my job before that publication job was uh, I thought it was an under the table gig or something, he said I’ll pay you by the hour, come in do my design, I’m starting up a company I need this and this and this, come and do my design, I’ll pay you, I’ll pay you every two weeks and I’ll pay you cash. I thought oh this great, I walked in there, after four weeks of working for him, he turned around and sued me, my first job, he sued me, he said we had a contract, you broke it, you owe me all the money I paid you and I want it now.

2:01:54

Q: Oh my God.

A: Uh, I didn’t not fulfil my agreement with him, but I had no way to prove it, I didn’t have a contract. I, I didn’t have a pay stub; I didn’t have a punch clock.

2:02:09

Q: Oh no.

A: I didn’t have anything to prove that I was working for this guy by the hour, and he got all his money back, every cent.

2:02:16

Q: That sucks.

A: And I developed...

2:02:18

Q: What were his grounds?
A: What were his grounds? I had no proof. He had...
2:02:22

Q: He just didn’t want to pay for it.

A: What I, what I initially did is I gave him a proposal for a contract for five thousand dollars to do this and this and this, well he said, he didn’t accept my proposal, but he didn’t accept it in writing or anything, he just said I don’t want that, I’ll pay you by the hour. Come in, work for me, I’ll pay you by the hour, I had no contract. We go to court, I’m standing there, no money, I’m at court by myself, first job; I had nothing, no proof. I had no proof that I worked for this guy by the hour and I had no proof other than uh him submitting the, the cheque that he paid me with. So I had to give it all back, and my first job I got screwed. My second two jobs I got screwed too I think but uh at least I had a contract and they didn’t come back on me on anything so. That first lesson was a hard one but uh I’ll never work without a contract, like I won’t even discuss work without a contract, there’s no way you’re going to get me to do your logo unless it’s on paper.

2:03:27

Q: Yeah.

A: There’s no way to conduct business without paper and proof. Uh, you know nobody does it, and the people that do do it are trying to screw you, so.

2:03:39

Q: In your line of work do you guys look at everybody’s flyers and go through them.

A: Yeah, that's every Friday, yeah they all come out on Thursday, so uh Fridays the day. I sit um, I sit at a big board table, marketing people, salespeople, suits, and we all discuss it. Um, the marketing people tell us what we’re going to market and how, what promotion, the salespeople tell us what products are going to be in there and the suits usually have a pretty good understanding of what the other guys doing.

2:04:13

Q: Um-hmm.

A: Like our, our CEO’s, our managers, they’ve all either come from Palliser or the Brick or Leon’s, or whatever, and they, you know they go golfing with uh whoever at you know Palliser or whatever, and they, they know all the inside stuff and you know they’ve been around for ten years so they no, well two years they sold this one for you know 449. Not 549. They know all that.

2:04:37

Q: Yeah.

A: So they are a great uh asset to, to have me at the bottom producing all this stuff, being able to be contact with them whose had years and years of experience and know all these people, like their kids go to school together and stuff, it’s great.

2:04:56

Q: Yeah.

A: Yeah. And uh, it never happened to recently. Companies were always top down.

2:05:01

Q: Yeah.

A: All the people down here would never talk to the people up here, and it’s sort of going the other way. All the people up here want to talk to all these people because these people are in the know, these are all the salespeople, the people that move the furniture, the people that design the furniture, the people that you know whatever.

2:05:24

Q: So uh....

END OF INTERVIEW
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